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INTRODUCTION

PROBLEM STATEMENT
 Churches of every denomination have experienced a
drastic decline among Millennials ages 18 to 34 in…

• Attendance
• Affiliation

• Participation

(Chan, Tsai, & Fuligni, 2015; Burkimsher, 2014; van der Merwe, Grobler, Strasheim, & Orton, 2013).

PROBLEM STATEMENT

 The decline has been attributed to…

• The rise of Postmodernism
• Shifting Attitudes toward the Church
• The Church’s inability to connect with Millennial
needs

(Hall and Delport, 2013; van der Merwe et al., 2013).

PROBLEM STATEMENT
 Millennial attendance has declined at an alarming rate…
• 69% across all denominations
 Therefore churches must find ways to…
• Reach and involve Millennials in the life of the church
 Further research is needed to…
• Identify characteristics and strategies that will enable
churches to attract Millennials
• Help churches involve Millennials in the life of the church.

(Waters & Bortree, 2012; Wollschleger, 2012; van der Merwe et al., 2013; Uecker, Regnerus, & Vaaler, 2007). )

PURPOSE STATEMENT

The purpose of the current study was to explore
the differences in the characteristics of
Assembly of God congregations that
successfully attracted Millennials versus those
that did not in order to equip leaders to be more
effective in attracting Millennials to their
churches.

WHO ARE THE MILLENNIALS?

•
•
•
•

Born between 1980 and early 2000s
All about relationship
Digital Natives
Spiritual but not religious

(Hall & Delport, 2013; U.S. Census Bureau Report, 2015; Rainer & Rainer, 2011; Stetzer, Stanley, &
Hayes, 2009) ; Barna, 2014; Rainer & Rainer, 2008)

WHAT DO MILLENNIALS WANT?
•
•
•
•
•
•
•
•
•

Community and belonging through relationship
A church that addresses social issues
Communication through technology
A non-judgmental church
Vibrant worship environment
Authentic conversational sermons
Emphasis on ministry to Millennials
Emphasis on spiritual practices like prayer
Collaborative team approach to ministry

(Briggs, 2013; Stetzer, et al., 2009; Sahlen & Roozen, 2011; Smith & Snell, 2009)

RESEARCH QUESTIONS

METHODOLOGY
 A quantitative research methodology that utilized
convenience sampling was used to survey pastors and
Millennials from Assembly of God churches in Illinois.

 Population was 272 A/G churches
 Mean Millennial attendance was 18%
 Standard Deviation was 8.96 %

(Salkind, 2012; Robson, 2011; Leedy & Ormrod, 2013; Gay, Mills, & Airasian, 2012).

PARTICIPANTS
 The sample group for this research study was pastors
and Millennials from 54 A/G churches in Illinois

 27 churches fell one SD above the stated
mean of 18% and were deemed high
attraction churches
 27 churches fell one SD below the stated
mean of 18% and were deemed low
attraction churches

INSTRUMENTS UTILIZED
 Questions utilized the following formats…
•
•
•

The U.S. Congregational Life Survey for Pastors (Barnett, 2008)
The Faith Communities Today Survey (Houseal, 2010)
The Seventh Day Adventist Young Adult Survey (Barna, 2013)

 Surveys Questions were drawn from…
 Likert Scales
 Multiple Choice
 Fill in the Blank

(Surveys taken online via SurveyMonkey.com)

ANALYSIS
The following analysis was done to answer the Research Questions

 Independent t-tests on interval data
 Chi-square tests on the nominal data
 Mann-Whitney U tests on the ordinal data
 Spearman Rho Correlations
 Descriptive Analysis of Frequency Counts
 Hochberg Correction Procedure
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CONCLUSIONS
The characteristics that were most likely to be
related to Millennial church attendance were…

IMPLICATIONS

LIMITATIONS





Only Millennials and senior pastors in Illinois Assembly of God churches
were surveyed, limiting the generalizability of the study.
The use of an online survey may have limited responses.

Convenience sampling was used to obtain the sample groups, which
allowed for the possibility of non-representative sample groups.

The size of the sample groups should be larger in order to provide more
power for multiple comparisons.

RECOMMENDATIONS
 Include churches of all denominations in Illinois in future studies to
determine if the statistically significant characteristics are the same
or different across denominations.
 Add a qualitative component to the study

 Send surveys to all Assembly of God churches and pastors in Illinois
to increase power.
 Look for newer measurement tools that may be available that meet
the needs of the study.
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